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Pillar Scores from worst to best

Percentage of total new effort
for a 10 point improvement in

GEl score
2. Startup Skills 001 1 15%
12. High Growth 002 N 15%
8. Human Capital 003 W 13%
14. Risk Capital 004 [ 13%
13. Internationalization 007 1IN 10%
7. Technology Absorption 008 N 9%
3. Risk Acceptance 009 N 9%
4. Networking 010 [N 8%
6. Opportunity Startup 011 I 7%
1. Opportunity Perception 014 I 3%
5. Cultural Support 026 [ 0%
9. Competition 044 I 0%
10. Product Innovation 053 I 0%
11. Process Innovation 077 0%





